
 Export portfolio of Turkey
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 Underachievers 

Growth for world trade, all products

 Champions

 Achievers in 
adversity 

 Declining sectors 

6204 Women's suits 

6109 T-shirts, singlets and 
other vests, knitted 

8528 Television receivers 

8703 Cars (incl. station wagon) 

6110 Jerseys, pullovers, 
cardigans, etc, knitted

7214 Bars&rods of iron/non-

6203 Men's suits, jackets, 8704 Trucks, motor vehicles 

8708 Parts & access of motor vehicles 

6302 Bed, table, toilet 

2710 Petroleum oils, not crude 

7207 Semi-finished products 
of iron or nonalloy st

8544 Insulated wire/cable 

6104 Women's 
suits,dresses,skirt etc&short, 

8409 Part for use 
solely/principally with the 
motor

0802 Nuts nes 

6115 Panty hose, tights, 
stockings & other hosiery 8418 Refrigerator, freezer, etc 

4011 New pneumatic tires, of rubber 

US$ 
50M.

Note: the area of the circles correponds to the export value of the product group for Turkey. See explanatory sheet for details.
Source: ITC calculations based on COMTRADE statistics. 


